
 Market Research Media Ltd 

Terms of Service 
The following outlines the terms and conditions for the use of the all affiliated websites Market 

Research Media Ltd.  Please read these terms carefully. They may have changed since your last 

visit to this website. Your use of this website constitutes your acceptance of these terms and 

conditions, and any changes to these terms and conditions after they are posted. Do not use 

this website if you do not accept these terms and conditions. Market Research Media is a 

Business Name of Market Research Media Ltd. 

Definitions 

Publisher: the publisher and copyright owner of the named Document 

Document: the publication in a hardcopy or electronic Adobe PDF format 

User: the authorized named purchaser of the Document  

License: this agreement that outlines how the Document can and cannot be used 

Product Price 

All prices are set in United States Dollars (US$) as main currency. Prices are subject to change 

without notice. 

Product Descriptions 

We make every effort to ensure that all the contents of reports and other products are 

accurately described on our website but we accept no liability for any inaccuracy. 

Goods Sold 

Goods will not be delivered until paid for in full by the buyer. 

Refunds Policy 

Due to the nature of the products refunds are at Market Research Media Ltd full discretion. 

Refusal of Sale 

Market Research Media Ltd reserves the right to refuse to sell its products to any 

individual/corporation at its sole discretion. 

Copyright and Reproduction 

Purchasing a product does not allow you any reproduction of the material contained without 

express permission being granted. 



 Market Research Media Ltd 

Warranties and Limitation of Liability 

Market Research Media Ltd  sells products in good faith but makes no claim that they are free 

of error or fit for any particular purpose. To the fullest extent permitted by law Market 

Research Media Ltd specifically disclaims all other warranties (express or implied) including but 

not limited to any implied warranty of quality or fitness for any particular purpose. Market 

Research Media Ltd shall not be liable to the Customer or to any other person for the 

consequences of any decision or action taken in reliance on any publication of data. 

Applicable Law 

Any agreement between Market Research Media Ltd and a Customer shall take effect under, 

and its terms shall be interpreted in accordance with law of BVI. 

License Agreement 

Most products available through Market Research Media Ltd are subject to terms and 

conditions of use or a license agreement. You will have to agree to these during the purchase 

process. Rights granted to a Customer are not transferable to anyone else. Market Research 

Media Ltd reserves the right to terminate any license granted to the Customer (in any format) 

while retaining for its own benefit all monies paid for the supply or other use of the same if 

there is a material breach of any of these TOS. 

Single User License 

This license allows for use of a report by one person. This person may use the report on any 

computer, and may print out the report, but may not share the report (or any information 

contained therein) with any other person or persons. Unless a  Global Site License is purchased, 

a Single User License must be purchased for every person that wishes to use the report within 

the same enterprise.  

Global Site License 

This license allows for use of a report by an unlimited number of people within the same 

enterprise worldwide.  Each of these people may use the report on any computer, and may 

print out the report, but may not share the report (or any information contained therein) with 

any other person or persons outside of the enterprise. 

Website Use 

You use this site on the understanding that you abide with the following terms and conditions. 

The material on this website is for information only and though you can choose to purchase 

products based on this information you must understand that you do this at your discretion. 
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Disclaimer 

Market Research Media Ltd makes no representations or warranties about the accuracy, 

completeness or suitability for any purpose of the information contained in the documents and 

related graphics published on its internet site. Market Research Media Ltd has the right to make 

amendments to its product specifications and / or pricing without prior notice. The information 

contained in any internet site may contain technical inaccuracies or typos. All liability of Market 

Research Media Ltd arising from inaccuracies or errors is expressly excluded to the fullest 

extent permitted by law.  

Indemnity 

You agree to hold Market Research Media Ltd, and its subsidiaries, affiliates, officers, agents, 

co-branders or other partners, and employees, harmless from any claim or demand, including 

reasonable legal fees, made by any third party due to or arising out of your use of the Site, your 

connection to the Site, your violation of the Term of Service, or your violation of any rights of 

another. 

Resale, Redistribution or Repackaging of the Reports 

Any resale, redistribution, repackaging or republication of the reports without written 

permission from the publisher, the Market Research Media Ltd, is strictly prohibited. 


